
Marketing For Authors 
and Entrepreneurs: Top Tips

Slides available at:
http://www.TheCreativePenn.com/bootcamp/ 

http://www.thecreativepenn.com/bootcamp/
http://www.thecreativepenn.com/bootcamp/




ht
tp

:/
/w

w
w

.fl
ic

kr
.c

om
/p

ho
to

s/
ni

ck
w

he
el

er
oz

/
22

20
00

86
89

/

http://www.flickr.com/photos/nickwheeleroz/2220008689/
http://www.flickr.com/photos/nickwheeleroz/2220008689/
http://www.flickr.com/photos/nickwheeleroz/2220008689/
http://www.flickr.com/photos/nickwheeleroz/2220008689/


http://www.flickr.com/photos/ozyman/443545349/

http://www.flickr.com/photos/ozyman/443545349/
http://www.flickr.com/photos/ozyman/443545349/


People need 
to know, like 
and trust you 

in order to 
buy.  

http://www.thecreativepenn.com/2009/12/22/know-like-trust/
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Be clear on 
the 

outcome 
you want. 

http://www.flickr.com/photos/albertopveiga/3846929292/
http://www.flickr.com/photos/albertopveiga/3846929292/
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http://farm2.static.flickr.com/
1429/1356549900_e32e6924a1_m.jpg 

Take the 
long view. 

Think 
about your 
future. 
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Reinvention: From Corporate 
Business to Creative 



http://www.flickr.com/photos/disowned/1158260369/
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http://www.flickr.com/photos/matthijs/
490547675/
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http://www.flickr.com/photos/booleansplit/2445628211/
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The internet compounds
over time

What do 
you want 
to grow?
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http://www.flickr.com/photos/kunel/167783571/
http://www.flickr.com/photos/kunel/167783571/


http://simonandschuster.biz/author-resources/tips-for-promoting-your-books

http://www.thecreativepenn.com/2010/02/22/
publisher-simon-schuster-says-authors-
should-blog-and-social-network/
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http://cba-ramblings.blogspot.com/2009/06/dreaded-author-platform.html
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Google yourself. 

Are you in control 
of what someone 
will see? 

An agent? A 
Publisher? 
A book buyer? 
A speaker’s 
bureau? 



Centralised hub linked 
to by other sites

http://www.flickr.com/photos/paulwatson/4148536/

http://www.flickr.com/photos/paulwatson/4148536/
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Connection to 
other writers 
and bloggers

Bloggers are a 
powerful 

community

http://farm4.static.flickr.com/
3322/3423689554_2429ee0053_m.jpg 
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http://www.fourhourworkweek.com/blog/
2007/08/06/how-does-a-bestseller-happen-a-
case-study-in-hitting-1-on-the-new-york-times/

Watch the launch of the 4 Hour Body... and learn! 
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http://paulocoelhoblog.com/

http://journal.neilgaiman.com/

http://www.tessgerritsen.com/blog/
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Fun! 

Intrinsically 
rewarding

http://farm4.static.flickr.com/3318/3528623354_fdc2136587_m.jpg
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http://www.flickr.com/photos/
mikepd/2240579348/

• How To posts 
• List article 
• Opinion post 
• Video post 
• Podcast/ audio interview 
• Text based interview 
• Product or book review 
• Lessons learned post 
• Report on an event or 
seminar 
• Original writing e.g. Short 
story 
• Your own press releases and 
book promotion! 

http://www.flickr.com/photos/mikepd/2240579348/
http://www.flickr.com/photos/mikepd/2240579348/
http://www.flickr.com/photos/mikepd/2240579348/
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Consume. Produce 

http://farm1.static.flickr.com/74/199749173_d1d21053a7_m.jpg 
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www.Blogs4Authors.com 

Free or cheap 

Under $500 or DIY

Hostgator

Become a Blogger.com 

http://www.blogs4authors.com/
http://www.blogs4authors.com/
http://bit.ly/9fa3dD
http://bit.ly/9fa3dD
http://bit.ly/asvpMM
http://bit.ly/asvpMM
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Getting Attention

Traffic Tactics and 
Social Networking
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http://www.thecreativepenn.com/guestposting/

Where do your 
audience hang 

out? 

GO THERE! 

http://www.thecreativepenn.com/guestposting/
http://www.thecreativepenn.com/guestposting/


What is the best 
use of time and 

resources? 

What is fun and 
sustainable? 



• 35 – 49 biggest age group 
• Self-employed , entrepreneurs 
• Used on mobile devices
• 51% earn over $60k 

http://business.twitter.com/twitter101
Twitter 101 for Business

http://business.twitter.com/twitter101
http://business.twitter.com/twitter101


• Relationship 
building 

• Traffic (80/20)

• Information 

• Tweet the niche 

• Be useful 

http://www.flickr.com/photos/stevegarfield/
3616155715/

http://www.thecreativepenn.com/2010/04/06/
social-networking-for-authors-twitter-tips/ 
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How I manage Twitter 



List Building 



Multi-Media Authors

Using 
video 
and 

audio



• Video search is growing and you 
want to be found 

• Google voice recognition and auto-
captioning means search will soon be 
even better 

• Drives traffic to your main site, or 
can be the basis of the site – like 
Gary Vaynerchuk 

• Demographics may surprise you – 
not just teens. My YouTube viewers 
are aged 45-64 



Human 
connection 
through non 

verbal 
communication

 Authors/writers are shy and so you can 
stand out in the crowd. 



Ranked page 1 of google for 
thriller novel and no. 1 for 

thriller novel video. CRAZY!



On Book Trailers

http://www.thecreativepenn.com/2010/09/03/how-to-use-book-trailers-effectively-interview-
with-darcy-pattison/ 

http://www.thecreativepenn.com/2010/06/14/podcast-scott-sigler-on-how-to-be-a-ny-times-
best-selling-author/ 
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http://www.nytimes.com/2007/03/01/books/01podb.html

http://www.scottsigler.com/

http://jchutchins.net/

http://www.7thsonnovel.com/

http://
www.podiobooks.com/

http://www.thecreativepenn.com/2009/05/11/
authors-should-podcast/

http://
isbw.murlafferty.com/
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Subscribe in iTunes by clicking here. 

http://itunes.apple.com/WebObjects/MZStore.woa/wa/viewPodcast?id=309426367
http://itunes.apple.com/WebObjects/MZStore.woa/wa/viewPodcast?id=309426367


Relationship Building 
with Authors, Bloggers, 
Marketers and others 
in your niche 

Relationship Building 
with your audience 
(they hear your voice)  

Incoming Links from 
other sites 

Viral effect of referrals/ 
word-of-mouth 

Learning and Fun!



6 Months

Writing, editing, 
proof-reading,  

repeat 
Layout, cover design,
Self-publishing 

Book Published

Distribution, Sales

Platform Building: Relationships, Fan base, Anticipation, Buzz

All of this 
compounds 

if done 
consistently 
over time

Continue 
for as long 
as you want 

to sell







Get Started! 
Time flies...

It’s almost 2011
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Any 
questions?
Slides available at:

http://www.TheCreativePenn.com/bootcamp/

Connect @thecreativepenn
Facebook/TheCreativePenn 
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