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Branding

You and Your

Business 









And closer to home...



http://www.flickr.com/photos/karola/3623768629/

http://www.flickr.com/photos/karola/3623768629/


Why is branding 

important? 
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http://www.flickr.com/photos/nickwheeleroz/2220008689/


http://www.flickr.com/photos/vaxzine/484091473/

http://www.flickr.com/photos/vaxzine/484091473/


http://www.flickr.com/photos/batega/1865482908/

http://www.flickr.com/photos/batega/1865482908/


People need 

to know, like 

and trust you 

in order to 

buy.  
http://www.thecreativepenn.com/2009/12/22/know-like-trust/
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www.SethGodin.com

www.GapingVoid.com

Kevin Kelly   www.KK.org



Write down 

for your 

business 

idea
What do you want people to think about when 
they see your business, hear about you or find 
your site online? 

h
tt

p
:/

/w
w

w
.f

lic
kr

.c
o

m
/p

h
o

to
s/

ro
b

b
ie

7
3

/3
3

8
7

1
8

9
1

4
4

/

http://www.flickr.com/photos/robbie73/3387189144/


http://www.flickr.com/photos/jek-a-go-go/3948329368/
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Deciding 

on your brand



Who are you targeting? 

The rest don’t matter. 
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http://www.flickr.com/photos/albertopveiga/3846929292/


http://www.flickr.com/photos/alohateam/4454430285/

http://www.flickr.com/photos/alohateam/4454430285/


http://www.flickr.com/photos/ozyman/443545349/

http://www.flickr.com/photos/ozyman/443545349/


http://www.flickr.com/photos/8177037@N06/2137654069/

What 

do you 

want 

them 

to do? 

http://www.flickr.com/photos/8177037@N06/2137654069/


http://www.flickr.com/photos/ramdac/373881476/

http://www.flickr.com/photos/ramdac/373881476/


http://www.flickr.com/photos/disowned/1158260369/

http://www.flickr.com/photos/disowned/1158260369/


https://adwords.google.com/select/KeywordToolExternal

https://adwords.google.com/select/KeywordToolExternal


http://www.wordle.net/

http://www.wordle.net/


http://www.flickr.com/photos/matthijs/490547675/

http://www.flickr.com/photos/matthijs/490547675/


http://www.flickr.com/photos/booleansplit/2445628211/

http://www.flickr.com/photos/booleansplit/2445628211/




http://sxoop.com/twitter/mosaic.pl

People connect with faces. Yours is unique. Use it. 

http://sxoop.com/twitter/mosaic.pl


http://www.flickr.com/photos/estherase/13553883/

http://www.flickr.com/photos/estherase/13553883/
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http://www.flickr.com/photos/hamed/327939900/




Write down 

for your 

Brand

• Your target market (be specific)
• Words that you want to use. Google Keyword ideas.
• Images and pictures. 
• Models in your market
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Building your

Global Microbrand



Centralised hub linked 

to by other sites

http://www.flickr.com/photos/paulwatson/4148536/

http://www.flickr.com/photos/paulwatson/4148536/
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http://www.flickr.com/photos/kunel/167783571/


http://www.flickr.com/photos/sheeshoo/68563737/

“A blog is a 

website with 

special powers” 
Yaro Starak, 6 figure professional blogger 

Entrepreneur’s Journey.com 

http://www.flickr.com/photos/sheeshoo/68563737/
http://www.entrepreneurs-journey.com/


http://www.flickr.com/photos/andypiper/341429556/

• Easy to use software and easy 

to change 

• Regular updates to content, 

which Google loves AND people 

love 

• Syndication via Feeds (RSS) 

so people can subscribe and 

you reach more people 

• Interactive functionality –

comments, sharing

• More personality

• Mainstream content creation  

http://www.flickr.com/photos/andypiper/341429556/


http://www.flickr.com/photos/will-lion/2958508813/

http://www.flickr.com/photos/will-lion/2958508813/
http://www.flickr.com/photos/will-lion/2958508813/
http://www.flickr.com/photos/will-lion/2958508813/


Google yourself. 

Are you in control 

of what someone 

will see? 

A customer 

The media 

Your competition



http://www.flickr.com/photos/protoflux/2287

499188/

Keep 

people 

coming 

back

http://www.flickr.com/photos/protoflux/2287499188/
http://www.flickr.com/photos/protoflux/2287499188/


Blogging is about networking, sharing 

and linking to each other. The more you 

give, the more your network expands 

and the bigger your blog gets. 



www.Blogs4Authors.com

Free or cheap 

Under $500 or DIY

Hostgator

Become a Blogger.com 

http://www.blogs4authors.com/
http://bit.ly/9fa3dD
http://bit.ly/asvpMM


http://www.flickr.com/photos/mik

epd/2240579348/

• How To posts 

• List article 

• Opinion post 

• Video post 

• Podcast/ audio interview 

• Text based interview 

• Product or book review 

• Lessons learned post 

• Report on an event or 

seminar 

• Original writing e.g. Short 

story 

• Your own press releases and 

book promotion! 

http://www.flickr.com/photos/mikepd/2240579348/
http://www.flickr.com/photos/mikepd/2240579348/


http://www.flickr.com/photos/mpancha/1449520442/

http://www.flickr.com/photos/mpancha/1449520442/






Write down 

for your 

business

• How do you attract people to your business? 
• If you have a blog, is it effective? 
• If you don’t, why not? What is stopping you? What 
are your biggest objections to blogging? 
• WHAT IF .... It works? h
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Attraction

Marketing



“Marketing is sharing your love for 
what you do with the people who 
will most celebrate hearing about 
it”

Joe Vitale, 
Inspired 
Marketing 

http://www.flickr.com/photos/qthomasbower/3470650293/

http://www.flickr.com/photos/qthomasbower/3470650293/


Centralised hub linked 

to by other sites

http://www.flickr.com/photos/paulwatson/4148536/

http://www.flickr.com/photos/paulwatson/4148536/




http://www.readwriteweb.com/archives/the_most_influential_websites_in_the_world.

php

User Generated Content

http://www.readwriteweb.com/archives/the_most_influential_websites_in_the_world.php
http://www.readwriteweb.com/archives/the_most_influential_websites_in_the_world.php


Use the power of social networks 



Word of 
Mouth 

http://www.flickr.com/photos/mkamp/2307071096/

http://www.flickr.com/photos/mkamp/2307071096/


• 35 – 49 biggest age group 

• Self-employed , entrepreneurs 

• Used on mobile devices

• 51% earn over $60k 

http://business.twitter.com/twitter101
Twitter 101 for Business

http://business.twitter.com/twitter101


• Relationship building 
• Traffic (80/20)
• Information 
• Tweet the niche 
• Be useful 

http://www.flickr.com/photos/stevegarfield/3616155715/

http://www.thecreativepenn.com/2010/04/0

6/social-networking-for-authors-twitter-tips/
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• Population: 350 million ... And counting

• Women over 55 biggest demographic

• Women 56% of users  

• 45% over 26 years  

http://www.insidefacebook.com/2009/02/02/fastest-growing-demographic-on-

facebook-women-over-55/
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• 54% are 35 – 64 years old; 19% 25-34   

(check out MySpace for younger) 

• 61% earn over $60,000 

http://honewatson.com/og/youtube-demographic/

http://honewatson.com/og/youtube-demographic/
http://honewatson.com/og/youtube-demographic/
http://honewatson.com/og/youtube-demographic/


• More than 30 million people 

• Professionals

• 30% earn more than $93k p.a.

• 69% read blogs 

• 28% are Senior Executives 

http://www.talkibie.com/metrics-measurement/linkedin-demographics-metrics-in-action/
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What is the best 
use of time and 

resources? 

What is fun and 
sustainable? 



http://socialmention.com/

http://socialmention.com/


AWeber

http://aweber.com/?319181


http://www.youtube.com/thecreativepenn

Easy to use – iPod Nano, Flipcam, iPhone or 

Computer webcam. 

Ustream, YouTube – direct video cam

Be Authentic! 

http://www.youtube.com/thecreativepenn


• Video search is growing and you want to be 

found 

• Google voice recognition and auto-captioning

means search will soon be even better 

• Human connection sells books. Video gives 

non-verbal communication and connection 

• Drives traffic to your main site, or can be the 

basis of the site – like Gary Vaynerchuk 

• Demographics may surprise you – not just 

teens. My YouTube viewers are aged 45-64 

• Authors/writers are shy and so you can stand 

out in the crowd 



http://audacity.sourceforge.net/

http://www.blubrry.com/

http://itunes.apple.com/WebObjects/MZStore.
woa/wa/viewPodcast?id=309426367

http://audacity.sourceforge.net/
http://www.blubrry.com/
http://itunes.apple.com/WebObjects/MZStore.woa/wa/viewPodcast?id=309426367
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http://www.flickr.com/photos/twid/410697715/

http://www.flickr.com/photos/twid/410697715/


“Your 
kryptonite is 
in your mind”

Gene Landrum 

http://www.flickr.com/photos/tcmhitchhiker/3862665214/

http://www.flickr.com/photos/tcmhitchhiker/3862665214/


http://www.flickr.com/photos/theredproject/3302110152/

http://www.flickr.com/photos/theredproject/3302110152/


http://www.TheCreativePenn.com
http://twitter.com/thecreativepenn

http://www.Author2Zero.com
http://www.facebook.com/TheCreativePenn

http://www.thecreativepenn.com/
http://twitter.com/thecreativepenn
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