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And closer to home...

'MichaelDoneman

BLOG / ABOUT / CRED / LINKS

Executive Management and Leadership Coacl
Entrepreneurship Coaching
Creativity and Innovation Coaching

Michael Doneman is founding director of Edge
20 years of experience in education and comi
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Writing, Publishing Options,

Sales and Promotion...For Your Book





http://www.flickr.com/photos/karola/3623768629/
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http://www.flickr.com/photos/nickwheeleroz/2220008689/



http://www.flickr.com/photos/vaxzine/484091473/

http://www.flickr.com/photos/bateqa/1865482908/



http://www.flickr.com/photos/batega/1865482908/

People need

wetl - to know, like
I

€ .

gi‘éﬁ 79 and trust you

in order to

buy.

http://www.thecreativepenn.com/2009/12/22/know-like-trust/
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We Need You to Lead Us HUGH MACLEOD

www.SethGodin.com m

Are You Indispensable?

I'm a cartoonist.

| sell limited-edition prints.

| wrote a book.
I'm CEQO of Stormhoek USA,

which markets South African
wine in the States.

| also draw private commissions.

www.GapingVoid.com

Bealaelling author f Puyple Caw, The Dip and Trides

A

A creator, such as an artist, musician, photographer, craftsperson,
performer, animator, designer, videomaker, or author - in other words,
anyone producing works of art - needs to acquire only 1,000 True Fans

to make a living. .
1,000 True Fans Kevin Kelly www.KK.org

Popularity

Long Tail

Products



Write down
for your
business

idea

What do you want people to think about when
they see your business, hear about you or find
your site online?

http://www.flickr.com/photos/robbie73/3387189144/



http://www.flickr.com/photos/robbie73/3387189144/
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Who are you targeti
The rest don’t matt
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http://www.flickr.com/photos/albertopveiga/3846929292/
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http://www.flickr.com/photos/alohateam/4454430285/



http://www.flickr.com/photos/alohateam/4454430285/



http://www.flickr.com/photos/ozyman/443545349/

want
them
to do?

— ®

http://www.flickr.com/photos/8177037@N06/2137654069/



http://www.flickr.com/photos/8177037@N06/2137654069/

http://www.flickr.com/photos/ramdac/373881476/



http://www.flickr.com/photos/ramdac/373881476/



http://www.flickr.com/photos/disowned/1158260369/

Google

your name or your site or your niche

Advanced Search
Language Tools

Google Search | | I'm Feeling Lucky |

Advertising Programs - Business Solutions - About Google - Go to Google Australia

&2002 - Privacy

https://adwords.google.com/select/KeywordToolExternal



https://adwords.google.com/select/KeywordToolExternal
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‘ http://www.wordle.net/



http://www.wordle.net/

http://www.flickr.com/photos/matthijs/490547675/
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http://www.flickr.com/photos/booleansplit/2445628211/




People connect with faces. Yours is unique. Use it.

http://sxoop.com/twitter/mosaic.pl


http://sxoop.com/twitter/mosaic.pl

www.flickr.com/photos/estherase/13553883
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http://www.flickr.com/photos/estherase/13553883/
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http://www.flickr.com/photos/hamed/327939900/




Write down

for your
Brand

* Your target market (be specific)

* Words that you want to use. Google Keyword ideas.
* Images and pictures.

* Models in your market

http://www.flickr.com/photos/robbie73/3387189144/
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Centralised hub linked
to by other sites

\' |'



http://www.flickr.com/photos/paulwatson/4148536/



http://www.flickr.com/photos/kunel/167783571/

blog is a
website with
special powers”

Yaro Starak, 6 figure professional blogger
Entrepreneur’s Journey.com

ttp://www.flickr.com/photos/sheeshoo/68563737/



http://www.flickr.com/photos/sheeshoo/68563737/
http://www.entrepreneurs-journey.com/

« Easy to use software and easy
to change

* Regular updates to content,
which Google loves AND people
love

« Syndication via Feeds (RSS)
so people can subscribe and
you reach more people

* Interactive functionality —
comments, sharing

* More personality

 Mainstream content creation
341429556/



http://www.flickr.com/photos/andypiper/341429556/

Blogging is...to writing
what extreme sports are to
athletics: more free-form,
more accident-prone, less
formal, more alive. It is, in
many ways, writing out / i
loud.

Andrew Sullivan | The Atlantic

http://www.flickr.com/photos/will-lion/2958508813/
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GOUSIE‘ joanna penn |E

Search: @ the web ) pages from Australia

Web [# Show options. ..

The Creative Penn = - 3 visits - 3/01/09

The Creative Penn by Joanna Penn is licensed under a Creative Commaons Attribution-
Moncommercial-Share Alike 2.5 Australia License. Based on a work at www. ...
www.thecreativepenn.com/ - Cached - Similar

Podcasts About

March 2010 Books
February 2010 Dctober 2009
Speaking December 2009

Maore results from thecreativepenn.com »

About Joanna Penn and The Creative Penn | The Creative Penn

30 Nov 2009 ... Joanna Penn is an author, blogger and speaker on writing, publishing,
internet sales and promotion for your book.

www _thecreativepenn.com/about/ - Cached - Similar

Joanna Penn (thecreativepenn) on Twitter

29 Apr 2010 ... Author, speaker, blogger, traveller, reinventor of self. Learning and blogging
about writing, publishing and book marketing.

twitter. com/thecreativepenn - Cached

Image results for joanna penn - Report im

djes
2y oy e | ?3

Joanna Penn | Facebook

Friends: Kerry McDuling, Lynn Taylor, Sophie Penn, Riki Ah Kuoi, Robert Fong

Joanna Penn is on Facebook. Join Facebook to connect with Joanna Penn and others yi
may know. Facebook gives people the power to share and makes the world ...
www.facebook.comfjoanna.penn - Cached - Similar

smashwords - About Joanna Penn. author of 'From Book to Market ...
This is the biography page for Joanna Penn. | am an author. speaker and consultant living

Google yourself.

Are you In control
of what someone
will see?

A customer
The media
Your competition
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Keep
7. people
coming
back

/www.flickr.com/photos/protoflux/2287



http://www.flickr.com/photos/protoflux/2287499188/
http://www.flickr.com/photos/protoflux/2287499188/

.‘ Blogging is about networking, sharing
and linking to each other. The more you

give, the more your network expands

and the bigger your blog gets.



Free or cheap

A .

T e

Kag Hostgator

d mﬁe@m

is your Domginl’

www.BIogs4Authors.com

e

Taking care of the _ Become a Bloqqer.com

mj becnme blngger com

TJoe! tWilliars video tutorials to cre wh blog

Blog Tech Guy

technical side of blogging!

Under $500 or DIY


http://www.blogs4authors.com/
http://bit.ly/9fa3dD
http://bit.ly/asvpMM

"ﬁttp I WWW. fjl_(;kr com/photos/mlk

epd1224o‘579348/

~
O -

 How To posts

e List article

* Opinion post

* Video post

» Podcast/ audio interview
 Text based interview

* Product or book review
 Lessons learned post

* Report on an event or
seminar

* Original writing e.g. Short

o story

* Your own press releases and
book promotion!


http://www.flickr.com/photos/mikepd/2240579348/
http://www.flickr.com/photos/mikepd/2240579348/
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http://www.flickr.com/photos/mpancha/1449520442/

Adventures in Writing, Publishing

and Book Marketing

HOME RESOURCES PODCASTS BOOKS STORE SPEAKING TESTIMONIALS ABOUT CONTACT To search, type and hit enter

HOVV TO erte The Endlno— OfYour Novel BRISBANE: 28 AvcusrT, Receive Fres UppaTes B
““““ i o Live evenT! Exmarnn Anp ConNeEcT WITH
Branding, Blogging and et e

. . Multiple Streams of Income
These 15 plenty of writing 47 for At?thors and Writers.

advice about the first 10 S CLICK HERE for more info.

pages, the importance of | retweet
hooking the reader at the start " | B

and making an impact in the first Frer AurHoR 2.0

BruerrinT BELOW

paragraph. But what about making sure

that the reader wants to buy your next Cﬁ(kfgr your Gt arron i ao =
book? '-I.Iﬂl 10 THE Popcast 1N 1TUNE
— (_SUBSCRIBE )
If your ending sucks, it can leave a bad platform BUIld your fine! == ‘r‘] with iTunes
taste in the reader’s mouth and will auTthor.u '\i
ensure they don’t want to read your next
book. So here are some tips on writing endings for your fiction novels: 13 9 1I+ >
’
WriTERs AND AUTHORS Followers on
= Don’t cheat and suddenly have everything work out fine. Thisislazy NEED A BLOG NOW... HERE's LTWiﬁef .com fOf' -
and the reader isn’t fooled. For example “And Jesus lived happily ever after”. R s L e @thecreati VePefE
From ‘How Not To Write A Novel. —
aUT{ W] [
= Link the story to a larger theme to end on a high note. This is one of HOW TO BLOG ks yc:ur Yreoan
e . oy sealie - : FORYAUTHORS Be An Author Workbook
the great tips included by C. Patrick Schulze in this article on writing endings. 6[ IVRITERS

: . MULTIMEDIATCOUR .
= You can surprise the reader but you must also satisfy them. There ULTIMEDIZgQURSE NaNonMo
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SPEAKING ESTIMONIALS ABOUT

STORE

PODCAST

HOME RESOURCES BOOKS

BRISBANE:

Live evenTt!

28 AuvcusT,

How To Wnte The Endmg Of Your Novel

“““ PE2 2010 [EDIT]

Multlple Streams of Income

There is plenty of writing 47 for Authors and Writers.

tweets

advice about the first 10 e CLICK HERE for more info.
pages, the importance of | retweet |

hooking the reader at the start

and making an impact in the first g Sl SAUETHOR 250

paragraph. But what about making sure
Click for your

EREELIN T,
2.0 Blueprint!

e Build your

that the reader wants to buy your next

book?

If vour ending sucks, it can leave a bad

fine! =

taste in the reader’s mouth and will
ensure they don’t want to read your next
book. So here are some tips on writing endings for your fiction novels:

WriTERs AND AUTHORS

Herze's

= Don’t cheat and suddenly have everything work out fine. This is lazy
and the reader isn’t fooled. For example “And Jesus lived happily ever after”.
From ‘How Not To Write A Novel.

NEED A BLOG NOW...

P RTS

N 1 7f
duThoicu

HOW TO BLOG

Foﬁ?Aumorzs
“ G WRITERS

ULTIMEDIA&OURSE

= Link the story to a larger theme to end on a high note. This is one of
the great tips included by C. Patrick Schulze in this article on writing endings.

= You can surprise the reader but you must also satisfy them. There

CONTACT

Adventures in Writing, Publishing

and Book Marketing

To search, tvpe and hit enter

Receive Free UppaTes B>

Exmair Anp ConNECT WITH

M= Hzere

CLICE BELOW TO SUBSCRIBE
170 THE PobcAsT 1N 1TUNE

ﬂ(’sﬁsﬁﬂﬁ )
“ with iTunes

13,914 ;
Followers on
LTwitterAcom for -

@thecreativepeny

Click here for your Free How
Be An Author Workbook

NaNoWriMo



] Write down
for your

business

* How do you attract people to your business?

* If you have a blog, is it effective?

* If you don’t, why not? What is stopping you? What
are your biggest objections to blogging?

e WHAT IF .... It works?

http://www.flickr.com/photos/robbie73/3387189144/
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Attractiot

Marketing




‘Marketing is sharing your love for
what you do with the people who
will most celebrate hearing about
it” ‘ 2l

oe Vitale,
nspired
Marketing



http://www.flickr.com/photos/qthomasbower/3470650293/

Centralised hub linked

to by other sites
\ \. ',‘ |



http://www.flickr.com/photos/paulwatson/4148536/

Y Blogging
List Building with -

Free Product

Video &
Book Trailers

| Social '
Networking

Pay Per Click 7
Advertising




flickr:. v =
User Generated Content Yo u Tu he

. Wikipedia.org
YouTube.com
Flickr.com

Twitter.com twibher

Google.com

WIKIPEDIPL

The Free Incyclopedia

MySpace.com
Facebook.com

. IMDB.com (movie site)

Googlel

http://www.readwriteweb.com/archives/the most influential websites in the world.

o ;oo howop e

php


http://www.readwriteweb.com/archives/the_most_influential_websites_in_the_world.php
http://www.readwriteweb.com/archives/the_most_influential_websites_in_the_world.php

Use the power of social networks
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Word of

http://www.flickr.com/photos/mkamp/2307071096/



http://www.flickr.com/photos/mkamp/2307071096/

» 35 — 49 biggest age group

» Self-employed , entrepreneurs
» Used on mobile devices

* 51% earn over $60k

Twitter 101 for Business
http://business.twitter.com/twitter101



http://business.twitter.com/twitter101

Changing Moods Ikeromme )

* Relationship building
* Traffic (80/20)

* Information

* Tweet the niche

* Be useful

s stevenbjohnson

Pty

I've written this week’s
TIME cover stery about
. how Twitter 15 chan%mg
he way we live—an
tshawmg us the future 'of
innovation. Buy a copy

http://www.thecreativepenn.com/2010/04/0
6/social-networking-for-authors-twitter-tips/

http://www.flickr.com/ph
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facebook

* Population: 350 million ... And counting
« Women over 55 biggest demographic
* Women 56% of users

* 45% over 26 years

http://www.insidefacebook.com/2009/02/02/fastest-growing-demographic-on-
facebook-women-over-55/
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Broadcast Yourself

* 54% are 35 — 64 years old; 19% 25-34
(check out MySpace for younger)
* 61% earn over $60,000

http://honewatson.com/oqg/youtube-demoqraphic/

Demographics now available in YouTube Insight


http://honewatson.com/og/youtube-demographic/
http://honewatson.com/og/youtube-demographic/
http://honewatson.com/og/youtube-demographic/

Linked [,]-

* More than 30 million people

* Professionals

* 30% earn more than $93k p.a.
* 69% read blogs

« 28% are Senior Executives

http://www.talkibie.com/metrics-measurement/linkedin-demographics-metrics-in-action/
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hat is the best
use of time and
resources?

“\ ™. What is fun and
sustainable?



http://socialmention.com/

socialmention”™

Real-time social media search and analysis:

| SR -

or select social media sources

Trends: Lawrence Taylor, lena horne, NowPlaying, Bugatti Type 575C, prader willi syndrome, Bonamana,
Visible From Space

Social Media Alerts Realtime Buzz Widget

. . : - i
Like Google Alerts but for social media. Rzumme puzz @ = e 4
Receive free daily email alerts of your brand, amenti” e

company, CEQ, marketing campaign, or on a ‘ R Lo

developing news story, a competitor, or the B - e

latest on a celebrity.

Create an alert

Display realtime buzz on your site or blog.

Get the widget


http://socialmention.com/

AWeber



http://aweber.com/?319181

Easy to use — iIPod Nano, Flipcam, iPhone or
Computer webcam.

Ustream, YouTube — direct video cam
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* Video search is growing and you want to be
found

« Google voice recognition and auto-captioning
means search will soon be even better

« Human connection sells books. Video gives
non-verbal communication and connection

* Drives traffic to your main site, or can be the
basis of the site — like Gary Vaynerchuk

« Demographics may surprise you — not just
teens. My YouTube viewers are aged 45-64

 Authors/writers are shy and so you can stand
out in the crowd
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