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It’s not traffic, it’s people. 
Behind this profile is me. I buy books. 

Behind every social media profile is a person. 
Social media is about connecting to people, as a 
real person yourself. It’s about relationships. 
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http://simonandschuster.biz/author-resources/tips-for-promoting-your-books

http://www.thecreativepenn.com/2010/02/22/publisher-simon-schuster-says-
authors-should-blog-and-social-network/
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Attention 

Interest 

Desire 

Action 
They buy your book and 
recommend it to a friend

They see a tweet, 
someone shared your 
article on FB, you 
appear in Goodreads 
review stream

They like it => follow you, 
subscribe to your blog, like 
your page

They’ve been reading your blog for 
3 months now, have listened to an 
audio interview. Your book has just 
come out & sounds interesting. 
They know you, like you & trust you. 
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KNOW
LIKE

TRUST

Be authentic
Be real

Don’t fake it
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You can’t control what other people say, 
but you have complete control over your 
own interactions
* The ‘danger’ is over-hyped 
* You attract what you put out there - be 
positive and generous => social karma 

* Choose whether or not to mention 
children/ spouses name or use a 
codeword 
* Don’t post about your holiday until you’re 
back 
* Personal Facebook - photos etc - vs 
professional page 
* Don’t mix personal and business i.e. 
friends with anyone
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Word of 
Mouth 

http://www.flickr.com/photos/mkamp/
2307071096/

You’re still hand-selling 
your book, person to 
person but the scale has 
grown
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You can now reach a 
global audience with 
social networking.

Schedule in multiple 
timezones.

Make sure your book 
is available globally.  
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http://online.wsj.com/article/
SB1000142405270230445060
4576418161912396814.html

http://www.youtube.com/user/vlogbrothers
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http://blog.smashwords.com/2011/09/how-ebook-
buyers-discover-books.html

* 29% through recommendations from fellow readers online through blogs, forums, 
social networks 
* 3 % through recommendations from traditional media - newspapers etc 
* 4% through recommendations from people known to me, friends, family
* 18% I look first for my favourite authors 

So, online recommendations come out top. 
Anecdotally, I often pick up books based on tweets from people I only know online. 
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Where do your 
audience hang 

out? 

GO THERE! 
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Who specifically are you targeting? 

* Young children? But who buys the 
books? Parents/ Teachers? 

* YA kids - check out John Green on 
YouTube. Millions of views every week. 

* Non-fiction/ business = LinkedIn 

* Women over 50 = Facebook 
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Facebook: 
45-54 yrs - over 25% 
25-34 yrs - 23%
35-44 yrs - 22% 
Income: 36% - $25 - 50k

Source: http://www.ignitesocialmedia.com/social-media-stats/2011-
social-network-analysis-report/

LinkedIn: 
35-44 yrs - nearly 35% 
45-54 yrs - 27% 
Income: 27% $50-75k 
20% - $75 - 100k

Twitter: 
35-44 yrs - 29% 
25-34 yrs - 26% 
Income: 35% $25-50k 

You Tube demographics always surprise people! 

Research your market and where they hang out 
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http://farm3.static.flickr.com/2790/4276164545_0c84939efa_m.jpg 

Takes time but not money 
Don’t pay for 
advertising 
unless you 
have lots of 

cash/ budget 
and you have 

tested that 
your 

campaign 
works
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Writing Marketing 

While writing your first book

When launching your first book

When writing 2nd book & keeping sales ticking along

The balance of writing & marketing
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Managing your time on social 
networks 

*What are you trying to achieve?
* Are you providing useful info? 

* Are you connecting with strategic 
partners? 

* Are you communicating with fans? 
* Does this activity build your brand/  

further your strategic goals? 
* Can you set it up in advance?

* How much time can you set 
aside? 
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How I manage Twitter 

Twitter for iPhone
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• Relationship 
building 

• Traffic (80/20)

• Information based
• Tweet the niche 

• Be useful 
• Headlines/
copywriting

http://www.flickr.com/photos/
stevegarfield/3616155715/

http://www.thecreativepenn.com/2010/04/06/
social-networking-for-authors-twitter-tips/ 
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Useful links 
scheduled 

weekly from 
writing/publishing 

blogs, incl. my 
own posts

Social comments
Updates/ Replies

Daily 
Part of routine
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http://
www.facebook.com/
pages/Tess-
Gerritsen/

Set up a Fan Page

http://www.facebook.com/pages/create.php
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http://www.facebook.com/TheCreativePenn
Use pictures, images 
and manual posts 

Ask questions for the 
most interaction 

Use content not 
shared elsewhere 

Post as a Page 

Link to page from 
blog/other sites 
Social sharing 
plugins
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Connecting with influencers 
Find them on your favourite social 
network. Make sure your profile relates to 
their area of interest and your site looks 
good etc. Read their blog & posts. 

Retweet them. Link to them from your 
blog. Do this several times and they will 
likely follow you back. They may well 
check your profile or blog first. 

Book reviews also score serious brownie 
points! 

Once you understand what their site is 
about and their guidelines for working 
with people, submit a guest post or ask 
for an interview.  You must spend the 
time getting to know them & their style 
first. 
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There are many 
sites. 

What is the best 
use of time and 

resources? 

What is fun and 
sustainable? 
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Choose.

Stick with it! 

http://www.flickr.com/photos/hillarystein/
2751693052/
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Social Networking Multi-media mini-course available for 
purchase now. 

http://www.TheCreativePenn.com/social/ 

Special Earlybird: $29.99 for the next 24 hours and then 
will go up to $39.99. 

Contains: 

* 60 page PDF ebook with much more detail on social networking and the various 
platforms as well as all the links, how to tips and more. 

* 3 x videos behind the scenes screen capture video where I show you Twitter, 
Facebook, LinkedIn, Goodreads and Shelfari (Total video time: 1 hr 10 mins) 

* Video , audio (39 mins) and transcription of interview with social media expert 
Alexis Grant on how she uses social networking and how she got her agent on 
twitter. 
* Transcription for this webinar including all links (within 1 week). The transcription 
will not be available to anyone else. 

Buy Now: http://www.thecreativepenn.com/social/ 
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Q&A  
Please type your 
question in the 

box for Staff 
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