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Amazon.co.uk

More info:  
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www.thecreativepenn.com/
2011/03/05/book-launch/
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Organisation

Prioritise and 
focus.

Use an 
Editorial 
calendar
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Free ebook: http://www.TheCreativePenn.com/Blueprint/

START EARLY! 
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Where do your 
audience hang 

out? 

GO THERE! 
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http://simonandschuster.biz/author-resources/tips-for-promoting-your-books

http://www.thecreativepenn.com/2010/02/22/
publisher-simon-schuster-says-authors-
should-blog-and-social-network/

http://www.thecreativepenn.com/
2011/02/09/content-marketing-for-authors-
and-writers/
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http://www.flickr.com/photos/sheeshoo/68563737/

“A blog is a 
website with 
special 
powers” 
Yaro Starak, 6 figure professional blogger 
Entrepreneur’s Journey.com 

“A blog is a 
loyalty 

generator” 
Chris Garrett, ChrisG.com, co-author of Problogger, the 

book. 
Sunday, 17 July 2011
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http://www.flickr.com/photos/protoflux/
2287499188/

Keep people 
coming back

KNOW
LIKE

TRUST

Be useful
Sunday, 17 July 2011
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Connection to 
other writers 
and bloggers

Bloggers are a 
powerful 

community

http://farm4.static.flickr.com/
3322/3423689554_2429ee0053_m.jpg 
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Consume. Produce 

http://farm1.static.flickr.com/74/199749173_d1d21053a7_m.jpg 
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• Own your own blog. 
Get hosting Hostgator $8 
per month, unlimited 
domains 

• Use your personality. 
Connection with audience 
is key. Stand out.  

• Use images on every 
post please 

• Use multi-media. Text is 
totally saturated but audio 
and video are not 

http://w
w

w
.flickr.com

/photos/d-kav/4629934426/
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http://
www.thecreativepenn.
com/2010/02/08/
book-launch-seth-
godin/

http://sethgodin.typepad.com/seths_blog/2010/01/the-20-media-
tour.html

• Target the bloggers in your niche and 
tangential for new readers

• Write appropriate and original guest 
posts

• Organise and establish relationships 
in advance 
• Go multi-modal 
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32 guest posts in 
launch week

LOT of work

Based on 
relationships

Indirect brand 
awareness NOT 
direct sales
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• 35 – 49 biggest age group 
• Self-employed , entrepreneurs 
• Used on mobile devices
• 51% earn over $60k 

http://business.twitter.com/twitter101
Twitter 101 for Business
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• Relationship 
building 

• Traffic (80/20)

• Information 

• Tweet the niche 

• Be useful 

http://www.flickr.com/photos/stevegarfield/
3616155715/

http://www.thecreativepenn.com/2010/04/06/
social-networking-for-authors-twitter-tips/ 
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How I manage Twitter 
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Useful links 
scheduled weekly 

from writing/
publishing blogs, 

incl. my own 
posts

Social comments
Updates/ Replies
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http://
www.facebook.com/
pages/Tess-Gerritsen/

Set up a Fan Page

http://www.facebook.com/pages/create.php
Sunday, 17 July 2011
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http://www.facebook.com/TheCreativePenn
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Human 
connection 
through non 

verbal 
communication

 Authors/writers are shy and so you can 
stand out in the crowd. 

http://www.youtube.com/thecreativepenn
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Ranked page 1 of google for 
thriller novel and no. 1 for 

thriller novel video. CRAZY!
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Know, Like, Trust 

Be Useful or/ 
Entertain
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http://www.youtube.com/
watch?v=qfybPq-ERoY

http://www.thecreativepenn.com/2011/01/07/how-to-create-a-book-trailer/
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Honest reviews by other 
customers sell books. 
Amazon algorithms kick 
in. 

Give away (ebook) copies 
to fans 

ASK for reviews 

If you get an email, ask 
for a review (just paste it 
in)  

Keep asking. 

Try BookRooster.com 

Sunday, 17 July 2011
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Paid sponsorship 

http://kindlenationdaily.com/
http://kindlenationdaily.com/authors-and-publishers-how-to-sponsor-kindle-nation-daily-2/

http://www.thecreativepenn.com/2011/03/05/book-launch/

http://www.thecreativepenn.com/2011/05/18/kindle-nation-daily-steven-windwalker/
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Goodreads giveaways - definitely worth doing, postage price  

Did a competition for launch day. 
Don’t think it made much of a 
difference to sales. 

People who are in my ‘tribe’ would 
have bought anyway. 

Sunday, 17 July 2011
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2010/02/08/book-launch-seth-godin/

http://www.thecreativepenn.com/
2011/01/03/4-hour-body-book-
launch/

http://www.thecreativepenn.com/
2011/02/19/book-launches-and-
marketing-for-pentecost-and-save-my-
soul-with-joanna-penn-and-zoe-winters/
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My focus next time (but all books 
are different):

* Ebook only and US market only 

* Soft launch with Amazon reviews 
before advertising & big push 

* Give away copies to fans to “get 
the ball rolling”

* Everything else is marketing - 
constant, ongoing. Continue at 
same pace. 

* Sign up now. Will put chapters into 
Pentecost - perhaps make it free www.ProphecyNovel.com 
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Questions?

Twitter 
@thecreativepenn

(e) joanna@TheCreativePenn.com
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You can also get all the slides here: 
http://www.TheCreativePenn.com/BMC

For more marketing info: 
http://www.TheCreativePenn.com/Marketing/ 
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