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How do these people decide where 
to go at the weekend? to celebrate? 
with their mates? with their family? 

Flickr Creative Commons License: http://www.flickr.com/photos/erinkohlenbergphoto/5362087247/
http://www.flickr.com/photos/asurroca/38934615/ 

http://www.flickr.com/photos/kk/275504/ 
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If they love it, what 
do they do?

 
If they hate it, 

what do they do?

How do they 
share the 

experience?  
http://www.flickr.com/photos/stephenccwu/3403571542/

http://www.flickr.com/photos/jaymiheimbuch/5170748556/
http://www.flickr.com/photos/fredarmitage/48405833/ 

http://www.flickr.com/photos/cayusa/1233459010/  

Thursday, 10 March 2011

http://www.flickr.com/photos/stephenccwu/3403571542/
http://www.flickr.com/photos/stephenccwu/3403571542/
http://www.flickr.com/photos/jaymiheimbuch/5170748556/
http://www.flickr.com/photos/jaymiheimbuch/5170748556/
http://www.flickr.com/photos/fredarmitage/48405833/
http://www.flickr.com/photos/fredarmitage/48405833/
http://www.flickr.com/photos/cayusa/1233459010/
http://www.flickr.com/photos/cayusa/1233459010/


Who is your target market? 

Gender, Age 
Likes/Dislikes 
Job, Income 

Friends, Family
How does s/he communicate? 
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What is 
social 
media?
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Watch this video to be convinced:
http://bit.ly/HGASocial
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Word of 
Mouth 

http://www.flickr.com/photos/mkamp/2307071096/

On steroids
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WHY?

Promotion 
& Marketing

Customer 
Service

http://www.flickr.com/photos/polvero/3517939540/
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HOW? 
Create,

Listen & Respond

http://www.flickr.com/photos/44442915@N00/5340808741/
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Commonly used social media tools

http://www.socialmediaexaminer.com/
social-media-marketing-industry-
report-2010/
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http://www.digitalbuzzblog.com/infographic-facebook-vs-twitter-
demographics-2010-2011/

Facebook: Aged 26 + = 60%
Aged 45+ = 19%

Income over 70k = 23% 

Twitter: Aged 26 + = 83%
Aged 45+ = 26%

Income over 70k = 26% 
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http://
www.yellow
finrestaurant

.com.au/

Thursday, 10 March 2011

http://www.yellowfinrestaurant.com.au
http://www.yellowfinrestaurant.com.au
http://www.yellowfinrestaurant.com.au
http://www.yellowfinrestaurant.com.au
http://www.yellowfinrestaurant.com.au
http://www.yellowfinrestaurant.com.au
http://www.yellowfinrestaurant.com.au
http://www.yellowfinrestaurant.com.au


http://myglasshouse.com.au/

Blog on local 
events and 

happenings which 
gets local search 
engine ranking 
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http://livingsocial.com/ 
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Geo-location
mobile 
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What would 
you do next?

http://mashable.com/
2010/09/16/

mcdonalds-foursquare-
campaign/
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Social sites use APIs 
that developers use 
to create Apps from 

the data  

Is there data about you?
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People 
increasingly 
log on with 
Facebook
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http://www.twilert.com/

http://www.google.com.au/realtime
http://www.google.com/alerts
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http://www.flickr.com/photos/knterox/5345097220/

• Every day post & respond - 
Tweet, Facebook - useful links, deals, 
specials, photo  

• Every 2-3 days - Blog post, 
article, video or audio podcast 

• Every month - focus on theme & 
market around that e.g. Anzac - 
include photos, video, special deals

• Every month - use another tool 
e.g. blog/foursquare/facebook/flickr. 
Find your niche.  
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http://spirocks.com/

Learn from others
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• Be real and authentic 
- no marketing speak 

• Be useful and offer 
benefits 

• Listen and respond - it’s a 
conversation 

• Find someone to action this 
who is already immersed 
and loves it!

http://www.flickr.com/photos/66586176@N00/5439795856/
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What is the best use 
of time and 
resources? 

What is fun and 
sustainable? 
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http://farm3.static.flickr.com/2790/4276164545_0c84939efa_m.jpg 

Takes time but not money 
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Choose
something
then 

Stick with it! 
http://www.flickr.com/photos/hillarystein/
2751693052/
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Slides can be downloaded:
www.TheCreativePenn.com/Hospitality 

Contact Joanna Penn:

Blog: www.TheCreativePenn.com 

Twitter: @thecreativepenn

Facebook.com/TheCreativePenn

YouTube/thecreativepenn

http://au.linkedin.com/in/joannapenn 
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