
How Community Organisations

Can 

Use Web 2.0 

To Change 

the World

http://www.flickr.com/photos/pardeshi/1514977212/

http://www.flickr.com/photos/pardeshi/1514977212/


http://www.TheCreativePenn.com

http://www.Author2Zero.com

http://www.thecreativepenn.com/
http://www.author2zero.com/


What is 

Web 2.0 ?



http://www.flickr.com/photos/waldopepper/28232039/

It is not...

http://www.flickr.com/photos/waldopepper/28232039/


Relationships 

Collaboration 

User generated content  

Transparency 

Real people  

Dynamic – real time 

Shareable

Prosumers –

produce and 

consume 

Community 

Easy to use tools Interaction 

http://www.flickr.com/photos/garyhayes/3252395404/

http://www.flickr.com/photos/garyhayes/3252395404/


http://www.readwriteweb.com/archives/the_most_influential_websites_in_the_world.

php
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User Generated Content

http://www.readwriteweb.com/archives/the_most_influential_websites_in_the_world.php
http://www.readwriteweb.com/archives/the_most_influential_websites_in_the_world.php


How can 

you use it? 



Who are you targeting? 

And where are they?  
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http://www.flickr.com/photos/zoriah/3269021141/


People you 

want to 

help?

http://www.flickr.com/photos/royryap/2336782175/

http://www.flickr.com/photos/royryap/2336782175/


Individuals 

you want to 

donate 

money/ 

time and 

motivate to 

spread 

change

http://www.flickr.com/photos/jamesjustin/2467455318/

http://www.flickr.com/photos/jamesjustin/2467455318/


Companies or government organisations 

you want donations from 

h
tt
p
:/
/w

w
w

.f
lic

k
r.

c
o
m

/p
h
o
to

s
/v

g
m

8
3
8
3
/2

4
7
7

3
8
1

5
5
6
/

http://www.flickr.com/photos/vgm8383/2477381556/


How do 

you find 

them? 

How do 

they find 

you? 
http://www.flickr.com/photos/zombizi_rip/1781535606/

http://www.flickr.com/photos/zombizi_rip/1781535606/


http://www.flickr.com/photos/8177037@N06/2137654069/

What 

do you 

want 

them 

to do? 

http://www.flickr.com/photos/8177037@N06/2137654069/


Change thoughts?

Change 

behaviour? 

Take action – in 

what way?



http://www.flickr.com/photos/jek-a-go-go/3948329368/
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http://www.flickr.com/photos/jek-a-go-go/3948329368/
http://www.flickr.com/photos/jek-a-go-go/3948329368/
http://www.flickr.com/photos/jek-a-go-go/3948329368/
http://www.flickr.com/photos/jek-a-go-go/3948329368/
http://www.flickr.com/photos/jek-a-go-go/3948329368/
http://www.flickr.com/photos/jek-a-go-go/3948329368/


Decide on 

your

online brand



http://www.flickr.com/photos/karola/3623768629/

http://www.flickr.com/photos/karola/3623768629/










http://www.womenandhealth.org.uk/

http://www.womenandhealth.org.uk/
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Why is your

online brand 

important ? 
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http://www.flickr.com/photos/ktlindsay/2322037166/


http://www.flickr.com/photos/batega/1865482908/

http://www.flickr.com/photos/batega/1865482908/
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http://www.flickr.com/photos/nickwheeleroz/2220008689/


http://www.flickr.com/photos/vaxzine/484091473/

http://www.flickr.com/photos/vaxzine/484091473/


http://www.flickr.com/photos/ozyman/443545349/

http://www.flickr.com/photos/ozyman/443545349/


How do you 

decide on 

your brand?





http://www.flickr.com/photos/disowned/1158260369/

http://www.flickr.com/photos/disowned/1158260369/


https://adwords.google.com/select/KeywordToolExternal

https://adwords.google.com/select/KeywordToolExternal




http://www.flickr.com/photos/matthijs/490547675/

http://www.flickr.com/photos/matthijs/490547675/


http://www.flickr.com/photos/booleansplit/2445628211/

http://www.flickr.com/photos/booleansplit/2445628211/






WRITE DOWN: 

•Goals
• Target Market 
• Words that you want to 
use. Google Keyword ideas.
• Images and pictures.  
• Modelling ideas 
• Incorporation of web 2.0 
ideas so far
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http://www.flickr.com/photos/robbie73/3387189144/
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How to use 

web 2.0 for your 

group



Online marketing is free/cheap and 
you can do it yourself 



Centralised hub linked 

to by other sites

http://www.flickr.com/photos/paulwatson/4148536/

http://www.flickr.com/photos/paulwatson/4148536/




...or cheap 



What is the best 
use of time and 

resources? 

What is fun and 
sustainable? 
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http://www.flickr.com/photos/kunel/167783571/


http://nonprofit.alltop.com/

http://blog.google.org/

http://givinginadigitalworld.org/

http://epicchangeblog.org/

http://blog.activecause.com/http://howtorelay.blogspot.com/

http://livewire.amnesty.org/

http://nonprofit.alltop.com/
http://blog.google.org/
http://givinginadigitalworld.org/
http://epicchangeblog.org/
http://blog.activecause.com/
http://howtorelay.blogspot.com/
http://livewire.amnesty.org/






www.Blogs4Authors.com

Free or cheap 

Under $500 or DIY

http://www.blogs4authors.com/


Use the power of social networks 



Word of 
Mouth 

http://www.flickr.com/photos/mkamp/2307071096/

http://www.flickr.com/photos/mkamp/2307071096/


• 35 – 49 biggest age group 

• Self-employed , entrepreneurs 

• Used on mobile devices

• 51% earn over $60k 

http://business.twitter.com/twitter101
Twitter 101 for Business

http://business.twitter.com/twitter101


• Relationship building 

• Traffic (80/20)

• Information 

• Tweet the niche 

• Be useful 

http://www.flickr.com/photos/stevegarfield/3616155715/

http://www.flickr.com/photos/stevegarfield/3616155715/


http://www.Twitter.com

http://www.twitter.com/


What is web 2.0 about this site? 









Make it easy and fun 

http://www.flickr.com/photos/ramdac/373881476/

http://www.flickr.com/photos/ramdac/373881476/


Web 2.0 Donors
• People in 20s, 30s comfortable with technology. Surf regularly. 

Want information now.  

• Want to give online immediately their attention is caught. 

• Don’t want your print materials – connect on a hub/by email –

and save money on print materials  

• They like public recognition so badges, widgets etc work – they 

display their allegiances 

• Sites that track giving and measure it are great 

http://nonprofitorgs.wordpress.com/2009/09/17/five-things-your-nonprofit-needs-to-

know-about-web-2-0-donors/
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On my blog



• Population: 350 million ... And counting

• Women over 55 biggest demographic

• Women 56% of users  

• 45% over 26 years  

http://www.insidefacebook.com/2009/02/02/fastest-growing-demographic-on-

facebook-women-over-55/
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http://www.facebook.com/nonprofitorgs

Build a Fan Page

http://www.facebook.com/nonprofitorgs




Facebook Causes App – appears on people’s individual profiles

http://www.diosacommunications.com/facebookbestpractices.htm

http://www.diosacommunications.com/facebookbestpractices.htm


• 54% are 35 – 64 years old; 19% 25-34   

(check out MySpace for younger) 

• 61% earn over $60,000 

http://honewatson.com/og/youtube-demographic/

http://honewatson.com/og/youtube-demographic/
http://honewatson.com/og/youtube-demographic/
http://honewatson.com/og/youtube-demographic/


http://www.youtube.com/nonprofitorgs

http://www.youtube.com/nonprofitorgs




• Adopt a Lion 

• Buy the DVD 

• Buy the book 

• Campaigns 





• More than 30 million people 

• Professionals

• 30% earn more than $93k p.a.

• 69% read blogs 

• 28% are Senior Executives 

http://www.talkibie.com/metrics-measurement/linkedin-demographics-metrics-in-action/
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http://learn.linkedin.com/non-profits/
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http://www.change.org/

http://www.change.org/


http://www.joinred.com/Splash.aspx

http://www.joinred.com/Splash.aspx


WRITE DOWN: 

• Who are you targeting?
•Where are your they 
online?   
•Which web 2.0 tools you 
could use for your business 
that will reach them
• Where you will start –
what is your timeline? 
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http://www.flickr.com/photos/robbie73/3387189144/
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http://www.flickr.com/photos/disneybrent/2237538901/

http://www.flickr.com/photos/disneybrent/2237538901/


Slides available at: 

Connect with me: 

http://www.TheCreativePenn.com

joanna@TheCreativePenn.com

http://twitter.com/thecreativepenn

http://www.facebook.com/TheCreativePenn

http://au.linkedin.com/in/joannapenn

http://www.youtube.com/thecreativepenn

http://www.TheCreativePenn.com/logan

http://www.thecreativepenn.com/
mailto:joanna@TheCreativePenn.com
http://twitter.com/thecreativepenn
http://www.facebook.com/TheCreativePenn
http://au.linkedin.com/in/joannapenn
http://www.youtube.com/thecreativepenn
http://www.thecreativepenn.com/logan


http://www.flickr.com/photos/theredproject/3302110152/
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