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A bit about me!  
 
I am an author of 3 books, a blogger at 
http://www.thecreativepenn.com/ and an 
online entrepreneur.  
I am also the creator of the Author 2.0 
program, http://author2zero.com/ which 
helps authors use Web 2.0 to write, 
publish, sell and promote their books.  
L ŀƭǎƻ ƘŀǾŜ ŀ άŘŀȅ Ƨƻōέ ŀǎ ŀ ŦǊŜŜƭŀƴŎŜ L¢ 
contractor, so this is not my fulltime work!  
 
I am very active on Twitter 
http://twitter.com/thecreativepenn/ 
 
 

What is a
brand anyway? 

 

So what is a brand anyway?  
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The word brand comes from the mark 
made by burning ς usually into an animal 
owned by someone.  
 
Branding indicates ownership in the most 
basic sense. Nowadays, a brand is more 
about what you want to be identified with.  
It has a tribal aspect where other people 
who have the same brand will identify 
with you because of it.  
 
It can be how people judge you and 
whether you like it or not, the brands you 
use and wear and talk about shape who 
you are.  
 
 

 

These are some very big corporate brands. 
You can love the brand but there is no 
personality behind them.  
 
 
 
 

http://www.flickr.com/photos/karola/3623768629/

 

True brands conjure up specific words, 
phrases, feelings and images. People can 
be very passionate and loyal about brands 
ς just ask an iPhone user!  
 
Basically, what are people thinking when 
they hear about a brand? What does that 
ōǊŀƴŘ ǘǊƛƎƎŜǊ ƛƴ ŀ ǇŜǊǎƻƴΩǎ ƳƛƴŘΚ  
 
And what has that got to do with you!? 
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Nowadays, the internet is a place where 
individuals can create a brand that is just 
as resonant with people as giant corporate 
brands. In fact, probably more so because 
these people are accessible.  
 
This presentation is all about the 
personality brand. One example is Gary 
Vaynerchuk who developed a huge 
following with his Wine Library TV show. 
His internet personality brand has now 
spread to his speaking, to books, to 
VaynerMedia and other business ventures. 
People want Gary V because he has a 
personality brand that he has built on the 
internet through passion and persistence.  
 
This is also open to all of us! This is the 
branding we need to develop.  
 

 

Here are some other examples of online 
brands.  
 
AskaNinja.com and PerezHilton are 
ŜȄŀƳǇƭŜǎ ƻŦ άƳŀŘŜ-ǳǇέ ǇŜǊǎƻƴŀƭƛǘȅ 
ōǊŀƴŘǎΣ ōǳǘ ǘƘŀǘ ƘŀǎƴΩǘ ǎǘƻǇǇŜŘ ǘƘŜƳ 
becoming phenomenally successful. 
Creating and sustaining these personas 
can be hard though so make sure you have 
a clear direction if you want to follow their 
examples.  
 
Tim Ferriss on the other hand is a real 
authentic personality who offers advice on 
what he is interested in on his blog. He 
wrote the ƳŀǎǎƛǾŜƭȅ ǎǳŎŎŜǎǎŦǳƭ ōƻƻƪ ά¢ƘŜ 
п IƻǳǊ ²ƻǊƪ ²ŜŜƪέ ŀƴŘ ǇǊƻƳƻǘŜŘ ƛǘ 
primarily online, before being picked up by 
ƳŀƛƴǎǘǊŜŀƳ ƳŜŘƛŀΦ ¢ƛƳΩǎ ōƭƻƎ ƛǎ ŀ ƎǊŜŀǘ 
example of someone who is successful 
online and someone who I personally 
respect and try to emulate.  
 
Who could you model as an example of 
online branding, either in your niche ς or 
someone who is a successful online 
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Why is it 
Important 

to 
entrepreneurs? 

 

Why is branding so important to 
entrepreneurs?  
 
And by entrepreneur I mean anyone trying 
to make money online, either through 1 
ebook and an author website ς or through 
massive numbers of sites, products and 
services.  
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Branding helps you stand out from the 
crowd.  
 
There are many thousands of people 
online who sell wine, so why do people 
buy it from GaryV? Because his brand is 
the strongest.  
 
People are buying you, not just your 
product. You stand out from the crowd so 
people come to your site and buy your 
ebook instead of someone elses, or your 
exercise DVD, or your audios. If you look 
like everyone else, then you are 
undifferentiated and you will blend in. Not 
so good for sales!  
 

http://www.flickr.com/photos/vaxzine/484091473/

 

People judge you all the time.  
 
They will be judging your online presence, 
whether they google you as a person, or 
find your site through search engines. You 
need to own and control your online 
brand so people judge you according to 
how you want them to.  
 
LǘΩǎ ƴƻǘ ŦŀƛǊΣ ōǳǘ ƛǘΩǎ ǘǊǳŜΦ tŜƻǇƭŜ Ƴŀȅ ŀǊǊƛǾŜ 
at your site, find it wanting and be gone in 
less than 2 seconds.  
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www.SethGodin.com

www.GapingVoid.com

Kevin Kelly   www.KK.org

 

Here are some examples of online 
marketers talking about this personality 
branding concept.  
 
Seth Godin http://www.SethGodin.com 
talks about Tribes (from the book of the 
same name) ς and how they need leaders. 
Branding is tribalism.  
²Ƙƻ ƛǎ ƛƴ ȅƻǳǊ ǘǊƛōŜ ŀƭǊŜŀŘȅΚ LŦ ȅƻǳ ŘƻƴΩǘ 
have one, you need to start building one. 
People who will follow you, read your 
ideas and want more of what you have. 
http://sethgodin.typepad.com/seths_blog
/2008/01/tribal-manageme.html 
 
IǳƎƘ aŀŎƭŜƻŘΣ ŀǳǘƘƻǊ ƻŦ άLƎƴƻǊŜ 
9ǾŜǊȅōƻŘȅέ ǘŀƭƪǎ ŀōƻǳǘ ǘƘŜ Ǝƭƻōŀƭ 
microbrand that you need to create in 
order to build a following and get sales.  
ά! ǎƳŀƭƭΣ ǘƛƴȅ ōǊŀƴŘΣ ǘƘŀǘ άǎŜƭƭǎέ ŀƭƭ ƻǾŜǊ 
ǘƘŜ ǿƻǊƭŘΦέ 
http://gapingvoid.com/2005/10/11/the-
global-microbrand-rant/ 
 
Kevin Kelly discusses the 1000 true fans 
that you need in order to make a living 
online. 
http://www.kk.org/thetechnium/archives/
2008/03/1000_true_fans.php 
 
These are concepts directly relating to 
your personal branding.  
 

http://www.flickr.com/photos/ozyman/443545349/

 

Branding is important for the internet of 
niches.  
 
Everything on the net has to fit into a box 
or niche if it is going to be found easily, 
and if it is going to satisfy customers.  
 
For example, I blog about writing, 
publishing, book sales and promotion. If 
you come to my site and I am talking 
about tips for losing weight, or how to hike 
the outback, you will click away.  
I have my niche, my audience knows my 


